
































[F email is NOT best way to
reach younger audience...









Strategy...

1) Differentiate with a brand idea
2) Natural, Nutritious, Delicious

3) Build Community to Communicate



Tactics...

- Best scientific content

- Constantly updated content
content

- Reader generated content

- Blogger content
























2. Help build brand trust

- 70+% of female bloggers trust brand more when
recommended by person in network

- 93% have purchased based on information found
on blog or online community.

- 56% of bloggers trust a brand more if it raises
social awareness or supports a worthy cause

BlogFrog network, April 6-25, 2011, conducted with assistance from The Social Studies Group.



3. Significant reach is possible

+ 48% of bloggers spend 1/5 hours per week on other
bloggers' sites -- 27% spend 6-10 hours...

- Companies with most social media activity
increased revenue 18% in the previous 12 months --
whereas companies with the least activity recorded
a 6% drop in sales *

BlogFrog network, April 6-25, 2011, conducted with assistance from The Social Studies Group.
* Engagement DB study of world's 100 most valuable brands



Dole's Approach
- Bloggers are our contributors -- treat them with the
respect they deserve.

- Nurture the relationship: get to know their issues
and interests.

- Be clear up-front about expectations -- don't
make promises you cannot keep.

- Quality first -- quantity will follow -- establish
reputation with a few core bloggers.

« Have FUN!! This is a SOCIAL network.



Best Practices

« Find conversation streams that are relevant and
insert yourself into them

- Can even be frivolous fun -- goes a long way

- No marketing speak, just plain speaking

- Be authentic, sometimes agree to disagree -- this
can also develop respect



- Facilitate; introduce bloggers to new
opportunities -- they might return the favor

- Be discriminating how you share -- for example
don't just re-tweet

- Make their causes your causes

» Face to face -- meet at conferences and/or invite as
guests to your blogger events



Be Discriminating

- Don't just pick for reach -- pick for fit
- Be aware of life cycles -- sometimes it is
time to say goodbye

- Seek out diamonds in the rough --
influencers in the making


















Measurement/ROI

Results two weeks after event:

- Twitter: Reached 77,391 unique users; 695,07
impressions; 258 tweets by 53 contributors

- Facebook: Seven bloggers reachedmore than 40,818
users; 320 likes

- Instagram: 2,230 viewers; 696 likes/comments
- Blog impressions: More than 45,000









